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JOB DESCRIPTION
Job Title: Fundraising and Marketing Manager
Location: Lewes or Eastbourne, East Sussex (Hybrid working available*)
Accountable to: Business and Operations Director
Accountable for:
· Fundraising & Marketing Coordinator
· Contracts and Grants Officer
· Fundraising & Marketing Executive
· Customer Relationship and Business Support Coordinator
· Customer Services Executive
· Fundraising and Marketing team volunteers
· Network partners and agency partners supporting Fundraising and Marketing
Hours: 35 hours per week
Terms: Permanent
Salary: £42,000 – £48,000 per annum 
Pension: Employer pension contribution* 
*after successful probation period


Purpose of the Role
To lead, develop and deliver Age UK East Sussex’s Fundraising and Marketing Strategy in support of the organisation’s 5-year strategic plan. The postholder will drive income growth across voluntary giving, legacies and grants; strengthen supporter, volunteer and customer engagement; and ensure effective use of the organisation’s CRM and customer service systems.
This role provides leadership to the Fundraising, Marketing and Customer Services teams, manages relationships with key partners and agencies, and ensures all activity is compliant, high-quality and aligned to organisational priorities.

Key Duties and Responsibilities
1. Leadership, Management and Strategy
a. Develop, implement and evaluate the charity’s Fundraising and Marketing Strategy, annual plans and budgets, ensuring alignment with the organisation’s strategic objectives.
b. Monitor income, expenditure, KPIs and performance metrics, providing monthly reports and insights to the Business and Operations Director.
c. Manage and develop staff and volunteers: oversee recruitment, onboarding, training, wellbeing, supervision, objective-setting and annual appraisals.
d. Ensure all team activities meet high quality standards and comply with organisational policies, procedures and regulatory requirements.
e. Promote a positive, collaborative and motivated culture across Age UK East Sussex, encouraging staff and volunteers to engage with fundraising and marketing initiatives.

2. Fundraising
a. Lead the growth of unrestricted income to achieve c.£450,000 in 2026, with sustained year-on-year increases across grants, voluntary giving, legacies, lottery and community fundraising.
b. Oversee a high-performing grants pipeline to meet strategic targets, prioritising funding for core services and organisational sustainability. Support the Contracts and Grants Officer to identify opportunities, prepare compelling bids and manage funder reporting requirements.
c. Manage voluntary income development with a focus on individual giving, lottery and legacy marketing. Support the Fundraising & Marketing Coordinator to design and deliver targeted campaigns and manage relationships with external fundraising agencies.
d. Cultivate relationships with high-net-worth individuals and influential supporters across the county, identifying opportunities for major gifts, events and partnership-based income.
e. Create, lead and support a network of community fundraising volunteers to deliver local activities, events and collections. Oversee the correct use and deployment of collection pots and Epos donation units.
f. Lead the charity’s on-going registration with the Fundraising Regulator and ensure all fundraising materials and activities comply with the Fundraising Regulator Code of Practice, GDPR, and Age UK national quality standards.

3. Marketing and Communications
a. Oversee all marketing and communications to ensure they align with brand guidelines, achieve defined objectives and deliver measurable return on investment.
b. Manage the team to create and deliver an annual calendar of campaigns supporting client engagement, customer growth, fundraising, and volunteer recruitment.
c. Work closely with Managers across Services, Retail, Social Enterprise and Volunteering to produce high-quality, localised marketing materials.
d. Lead the organisation’s public relations activity and act as the first point of contact for media enquiries.
e. Oversee Fundraising, Marketing and Event materials. Ensuring minimum stock holding is in place and equipment and materials are kept in a well-maintained manner.

4. CRM, Digital, Social Media and Customer Services
a. Oversee the charity’s CRM and digital systems, including our websites, Beacon, Mailchimp, social media platforms, Just Giving and Google tools (Analytics, Business, Ads), ensuring proper usage, GDPR compliance and effective data management.
b. Lead the Customer Services team, ensuring all clients, customers and supporters receive a high-quality, welcoming and responsive experience, with accurate data capture across systems.
c. Manage the 360-feedback service, reviewing insights to improve service quality, impact and organisational resilience.
d. Develop the charity’s communication channels (‘Connect’, ‘Friends’ and ‘Colleague’) to strengthen engagement with customers, clients, supporters and internal audiences.

5. General Duties
a. Build and maintain positive working relationships with all staff and volunteers, contributing to a supportive and inclusive organisational culture.
b. Work within all Age UK East Sussex policies and procedures, promoting and upholding principles of equality, diversity, confidentiality, safeguarding and health and safety.
c. Ensure team-wide compliance with organisational and Age UK national quality standards.
d. Undertake any other reasonable duties required to support organisational objectives.



PERSON SPECIFICATION
The following criteria describe the skills, experience and attributes required to successfully carry out the duties of the role. Applicants should demonstrate how they meet the essential criteria, and the desirable criteria where relevant.

1. Education and Qualifications
Essential
· Educated to Level 3 or equivalent experience (e.g., A-Level, NVQ Level 3).
· GCSE (or equivalent) grade C/4 or above in English and Maths. 
· Educated to degree level or equivalent professional experience.
Desirable
· Professional qualification in fundraising, marketing, communications or related field (e.g., IoF, CIM, DMA).
· Evidence of continuous professional development.

2. Experience
Essential
· Demonstrable experience leading a fundraising, sales or income-generation function for a minimum of 3 years.
· Proven success in securing significant income (c.£200,000+) through grants, trusts, voluntary giving, legacies, community fundraising or similar.
· Experience developing and delivering successful fundraising and/or marketing strategies, campaigns or annual plans.
· Experience preparing compelling and successful funding applications and managing grant reporting requirements.
· Experience managing and motivating staff and/or volunteers to achieve clear objectives.
· Experience of effectively managing budgets, forecasting income, and monitoring financial performance.
· Experience using CRM systems (e.g., Beacon, Raiser’s Edge, Salesforce) for donor or customer management, data analysis and reporting.
· Experience leading or contributing to impactful marketing, PR or promotional activities.
· Experience working successfully collaboratively across departments and with external partners or agencies.
Desirable
· Experience building relationships with high-net-worth individuals or major donors.
· Experience developing legacy marketing or donor stewardship journeys.
· Experience overseeing customer service or supporter care functions.
· Experience implementing new CRM systems or improving data processes, particularly relating to GDPR.
· Experience delivering digital marketing or social media campaigns with measurable ROI.
· Experience establishing or scaling new fundraising teams or income streams.

3. Knowledge
Essential
· Strong knowledge of successful fundraising methods including voluntary income and grant fundraising.
· Understanding of core marketing principles, brand management and campaign development.
· Knowledge of CRM systems and data management practices.
· Good understanding of GDPR and data protection obligations. 
· Knowledge of budgeting, forecasting and financial monitoring.
· Proficiency in Microsoft Office applications (Word, Excel, PowerPoint).
· An understanding of using Generative AI in fundraising and Marketing.
Desirable
· Understanding of the Code of Fundraising Practice.
· Knowledge of digital tools such as Mailchimp, Google Analytics, Google Ads and social media platforms.
· Awareness of issues affecting older people and/or vulnerable groups.

4. Skills and Abilities
Essential
· Excellent verbal and written communication skills, with the ability to communicate confidently and sensitively at all levels.
· Strong relationship-building skills with internal and external stakeholders, supporters and partners.
· Ability to lead, motivate and develop individuals and teams.
· Strong analytical skills with the ability to interpret data, produce reports and make evidence-based decisions.
· High level of organisation and administrative accuracy, with the ability to manage multiple priorities.
· Ability to think creatively, generate new ideas and problem-solve effectively.
· Ability to work independently and collaboratively within a fast-paced environment.
· Ability to stay calm, resilient and solution-focused under pressure.
· Ability to plan and deliver campaigns to time and budget.
Desirable
· Ability to use data segmentation and supporter insights to design marketing or fundraising journeys.
· Ability to present to groups, committees or external audiences.

5. Other Requirements
Essential
· A positive, proactive, ‘can-do’ attitude with a commitment to excellence.
· Target-driven with the ability to set goals and achieve them.
· High levels of integrity, professionalism and confidentiality.
· Commitment to equality, diversity and inclusion.
· Empathy with older people and an understanding of the charity’s values.
· Willingness and ability to travel across East Sussex.
· Flexibility to work occasional evenings or weekends as required.
Desirable
· Full driving licence and access to a vehicle.

I confirm that I have received and read the above Job Description and Person Specification.
As an employee of the charity, I understand the duties and responsibilities assigned to me.
Furthermore, I understand that these are intended as guidelines and may change over time, as
necessary. From time to time, I understand I may be asked to perform duties and undertake
responsibilities that are not specifically set out in my job description but are suitable for my
role and level.

Employee Name..............................................................................................................

Signature.........................................................................................................................

Date...............................................................................................................................
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