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Annual Review
2020/2021
The Highlights

Aim 1
We aim to increase our financial 
sustainability and contribution to 
the local economy

Aim 2
We aim to improve the lives of 
people in later life

Our reach

With VODA, we developed the 
Neighbourhood Network and recorded 
79 volunteer interactions as a result

We reshaped service delivery due to the 
coronavirus pandemic

When physical activity groups couldn’t 
meet, we worked with partners to launch 
the HowFit home exercise programme.

We supported Age UK’s efforts to 
successfully campaign for data to be 
collected on all victims and survivors of 
domestic abuse, whatever their age.

50,246 total 
website hits with 
93% new users

100 Christmas lunches 
donated by 

Procter & Gamble and 
200 Christmas gifts 

donated by Little Movers 
families

93 Android 
tablets 

provided to 
older adults 
to help them 

engage during 
the pandemic

95k home 
magazine advert 

reach

Helped customers 
access £1.1 million in 

unclaimed benefits

Befriending and Telephone Befriending 
provided a lifeline during lockdown with 

customers increasing by 183%

Introduced new 
online activity 

programmes with 
1,156 attendances

Worked with five prisons 
and kept in contact with 
1,500 older offenders 

by providing distraction 
packs during lockdown

Supported 294 staff, 
548 customers and 

48 volunteers to 
have both COVID-19 

vaccinations

1,500 food parcels 
delivered and 300 

emergency grocery 
shopping trips made

2,400 
emergency hot 
meals provided 
to people who 
were shielding

Aim 3
We aim to be leaders in providing 
high quality services and achieve 
customer excellence

Aim 4
To be a partner of choice

Aim 5
To be an employer of choice

Aim 6
To make North Tyneside Age Friendly

We would like to thank all of the partners we 
have worked with to achieve these amazing 
results.

We would also like to thank our wonderful 
volunteers for their continued support and 
contribution to our work.

Finally, we would like to thank our staff who have 
worked tirelessly through such a challenging 
and unpredictable time.

@ageuknt
537 followers

Age UK North Tyneside 
1,571  followers

@ageUKNT
3,327 followers

@ageuknt
1,059 followers

Age UK North Tyneside
519 followers

Age UK North Tyneside and EveryDay Care & Support
25 subscribers

*follower/subscriber counts correct as of 01/11/2021

Registered charity number 1049527. Company number 1763579.

Increase turnover by

10%

We planned to... We achieved...
An increase of

13%

Accrue a surplus of

£2k

A surplus of

£88k

Invest in a new 
housing company

We invested into
EveryDay Homes

£25k

Increase returns from
EveryDay Care & Support

EveryDay Care & 
Support donated

£201k
an increase of 

82%

Increase cash reserves to

£493k

An increase to

£796k

Generate new income of

£296k

New income of

£520k

2,010

Work collaboratively to improve 
the lives of our customers

Signposts made to 
external partners totalled

Strengthen our 
relationship with partners

External partner referrals 
made into the group totalled

14%

Work to alleviate the Climate 
Crisis in North Tyneside

A reduction in
business miles of

24
new 

organisations

Work with other organisations 
to create a ‘One Stop Shop’ for 
older people in North Tyneside

We planned to... We achieved...
Engaged with 
and added 
the services of

Strengthen the 
voice of people 
in later life

We planned to... We achieved...
Supported older people to 
vote in May local elections 
and eight campaigns

Work to increase 
the housing 
options for 
people in later life

Developed Havelock Place, 
the first Extra Care Housing 
Scheme for people in later life 
with a cognitive impairment

Identify and invest in a flagship 
Ageing Well Village (One Stop 
Shop, Health & Wellbeing Hub) 
for people aged 50+

Identified a 
potential site for 
the Ageing Well 
Village in Backworth

Engage and consult with 
communities to provide 
people in later life with 
the services they need

We planned to... We achieved...
We reached out to 
every older person in 
North Tyneside during 
the pandemic, reaching

Engage and consult with 
customers to improve services

Sent service 
satisfaction surveys to

Campaign on 
issues that affect 
people in later life

Influenced 
Domestic

Violence and 
Abuse reporting

for people 75
and over

Improve 
how our 
services 
are 
accessed

All services remained 
accessible during Covid 
19 through telephone and 
digital, with new virtual 
activities accessed by

536
customers

Provide Information 
and Advice to 
people aged 50+

Retained our full staff 
team during Covid 19 by 
securing funding totalling

£78k

Support people to improve 
their financial independence

Helped customers access 
unclaimed benefits totalling 

£1.1m

47,148
people

100%
of customers

Address 
social 
isolation 
and 
loneliness

Maintained contact with all 
customers through wellbeing 
calls and developed a new 
telephone befriending 
service supporting

Safeguard people in their 
communities allowing them to 
feel safe in their own homes

Maintained contact 
with people in their 
own homes, supporting

Engage more people 
in activities to improve 
their physical wellbeing

Service remodelled during 
Covid 19 resulting in a 
reduction on previous year with

Work within an Integrated Care 
System to provide a holistic 
approach to supporting people 
to continue to live at home 
with long term conditions

Integrated 
Care 
Services 
supported

879
people

Support people to remain 
independent and to 
continue to live at home

EveryDay Care & Support 
increased number of hours 
care delivered by 6.5% to

Provide carer support 
and carer relief

Carer relief direct 
support provided to

134
customers

41,500
people

1,156
virtual 

attendees

267k
hours

387
carers

Maintain a high 
level of customer 
satisfaction

We planned to... We achieved...
100% of customers said 
they were satisfied with 
the service(s) they used

Maintain a high level 
of customer service

Average rating from 
customers was

Increase the number of 
people using our services

Active referrals during 
the year increased to

Maintain external recognition 
as a quality provider

Maintained the 
following quality marks

100%

9.5/10

5,338

Recruit, induct and 
support new staff 
and volunteers 

We planned to... We achieved...
Recruited 77 new staff and 
101 new volunteers with our 
lowest recorded staff turnover

Invest in training and 
personal development

Induction and training 
needs achieved for

Communicate 
regularly with staff 
and volunteers

Implemented various 
digital platforms for 
improved communication 

Regularly 
engage 
and consult 

Regular health and 
wellbeing surveys to 
support new hybrid working

Improve health & 
wellbeing of our 
staff and volunteers

Achieved the Better 
Health at Work Continuing 
Excellence Award

Identify, invest in and 
support our future leaders

Invested in three 
future leaders

178
new recruits

89%
of staff and 
volunteers

Recognise 
and reward 
our staff and 
volunteers

Highest hourly rate in 
Home Care, plus bonus as 
well as Christmas gift for 
all staff and volunteers

98%
of staff double 

vaccinated

1,554
(29% of total 

referrals)

5%
absence rate

3%
average pay 

award for
staff


