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Half of 55-64 year olds 

are meeting the CMO 

guidelines  

Over a third of people 

over 65 are meeting the 

guidelines 
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For 
change 

Against 
change 
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Requires 
different 

approach 

People aware 
of benefits and 

risks 

Face significant 
internal barriers 
(often contrary 
to perceived 

benefits) 

See risk in 
moving not 
sitting down 
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The Richmond Group of Charities is a coalition of 12 of 

the leading health and social care organisations in the 

voluntary sector. 

 

We work together as a collective voice to better influence 

health and social care policy and practice, with the aim of 

improving the care and support for the 15 million people 

living with long term conditions we represent. 
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Consistent behaviour 

change framework to enable 

inactive people to move 

more 

Enable health 

and care 

professionals to 

provide timely 

brief advice to 

encourage 

physical activity  

Provide 

evidence based 

support to the 

individual based 

on need 

Influence 

physical activity 

provision to 

ensure it’s 

accessible for 

inactive people  

Support those 

who are close to 

inactive people 

to enable them 

to change 

behaviour 

Consistent evaluation  

Consistent messaging on physical activity across the charities 
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Influence Health 

Care 

Professionals 

Support the 

individual 

Influence 

physical activity 

provision  

Support the 

support network 

of individual 

Provide 

assurance to 

person that 

activity is safe 

and beneficial  

 

(Reflective 

Motivation) 

Provide 

accessible, 

welcoming and 

easy 

opportunities to 

be active 

 

(Physical 

Opportunities) 

Listen to the 

person to 

understand 

what they enjoy 

doing and 

support them to 

do this 

 

(Automatic 

motivation) 

Work with 

support network 

to make 

physical activity 

the norm 

 

(Social 

Opportunity) 
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• Strong theoretical base, focussing on 

appealing to both reflective and automatic 

behaviours 

 

• Look at the issues from the person’s 

perspective, working with not against 

symptoms 

 

• Influence supply and demand to ensure 

sustainability   
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Contact details 

David Terrace 

Richmond Group Sports and Activity Lead 

David.terrace@ageuk.org.uk 

02030331374 

@dave_terrace 

14 

mailto:David.terrace@ageuk.org.uk

